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What We Will Cover

¥ Who is Your Market?

¥ How to Attract Customers

¥ Active / Passive Marketing

¥ Website & Social Media Ecosystem Ð9 Key 
Areas

¥ Turn your LinkedIn Connections into Gold

¥ 5 Tools to Grow Your Business

¥ Next Steps



David Mitroff, Ph.D.
My Background

¥ Founder and Chief Consultant of Piedmont Avenue Consulting, Inc. 
(www.PiedmontAve.com), an Oakland based award winning business consulting and 
marketing firm with a proven track record of producing results for our successful 
clients. The firm has 3 full-time employees and 7 part-time workers.

¥ Founder of 7+ Companies including recruiting and staffing firm, consulting and 
marketing firm, event planning, hotel and restaurant collective, and more

¥ College Instructor at University of California Berkeley and General Assembly; Guest 
Lecturer at John F. Kennedy University, Diablo Valley College, and more.

¥ Trained and advised 25,000+ business owners through keynote talks, workshops and 
business consulting

¥ Extensive educational background, which includes a Doctorate in Clinical Psychology 
with coursework in Business Administration, Legal Studies, Marketing and Culinary 
Arts

¥ Featured business and marketing expert for television (NBC Bay Area, Reality Check), 
radio (KGO), newspapers (San Francisco Chronicle, SF Business Times, Oakland 
Business Review, Northern California Record, Jewish Weekly, Catholic Voice) and 
magazines (San Francisco Magazine, California Lawyer, The Meeting Professional)



Are You Ready?
The TruthÉ It Takes Work



Who is Your Market?
Where to Start Your Business Development Efforts





How to Get Customers 
and Growing your Business



What is Your #1 Objective This Quarter?
3 to 5 priorities that support thisÉ

¥ What to Start Doing?

¥ What to Stop Doing?

¥ What to Keep Doing?



Two Approaches to Growth



WHAT ARE YOUR CURRENT MARKETING EFFORTS?



CALLS TO ACTION: WHAT DO YOU OFFER?

Discounts Downloads B2B Services

Hints + Tips Support a Cause Events



Tracking & Analysis
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1. Website & Blog 
2. Online Directories
3. Review Sites
4. Social Networks
5. Micro Blogging
6. Rich Media
7. Mobile Apps
8. Industry Specific
9. Event Promotion
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Website ÐThe Hub Of Your Online Strategy
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5 Tools
! These tools will help you grow your 

business
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NEXT STEPS



12 MONTH MARKETING CALENDAR



Track your Page Insights

Reply from your 
Inbox

Read Fan comments
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Keep Learning
& Improving

Build  Your Brand
& Take Action

Increase Brand 
Awareness

Z Make adjustments to your 
Online Business and Personal 
Presence (test and see what 

works)

Z Work on increasing your 
brand awareness on Social 

Media

!"#$%&'%()*+
Z Develop a more 

comprehensive marketing plan 
based on your initial tracking 

and experiments in social 
media.

Z Attend another workshop or 
event
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Z Come up with your Growth 

Plan

Z Create a Wix.com website 
and/or update your website 

to include:

- Clear call to action

- Integrate social media
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QUESTIONS?
David Mitroff, Ph.D.

David@PiedmontAve.com      
510-761-5895 

Find more at www.PiedmontAve.com/Resources


