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David Mitroff, Ph.D.

My Background

¥ Founder and Chief Consultant of Piedmont Avenue Consliirng
(www.PiedmontAve.coman Oakland based award winning business consulting and
marketing firm with a proven track record of producisglt®for our successful
clients. The firm has 3 full-time employees andt-tier workers.

¥ Founder of 7+ Companies including recruiting afffthgtéirm, consulting and
marketing firm, event planning, hotel and restaurantigell@ctd more

¥ College Instructor at University of California Berkeley and G&sseaibly; Guest
Lecturer at John F. Kennedy University, Diablo Valley Collegperand

¥ Trained and advised 25,000+ business owners throughtdégiks, workshops and
business consulting

¥ Extensive educational background, which includes a Doctorateca €kychology
with coursework in Business Administration, Legal StudiesirigakdtCulinary
Arts

¥ Featured business and marketing expert for television (NB&rdza Reality Check),
radio (KGO), newspapers (San Francisco Chronicle, SF Busires9dklard
Business Review, Northern California Record, Jewish We#ldlicGaice) and
magazines (San Francisco Magazine, California Lawyer,tingeRvte#fessional)

- Measurable Results
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Are You Ready
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The TruthE It Takes Work



Where to Start Your Business Development Efforts
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MARKET

A set of actual or potential customers
For a given set of products of services
who have a common set of needs or wants, and
who reference each other when making a buying decision







What Is Your #1 ODbjective This Quarter?
3 to 5 priorities that support thisE

¥ What to Start Doing?
¥ What to Stop Doing?

¥ What to Keep Doing?




Two Approaches to Growth

TRADITIONAL ENGAGEMENT

marketing - selling - networking marketing - selling - networking

FIND

CONVERT

v

{c? CONVERT




WHAT ARE YOUR CURRENT MARKETING EFFORTS?

cold

S calling SOCla.]. .
mail me d]_ a ' :
. print ad
events .
ACTIVE PASSIVE

strategic

partners emai.l website

marketing
talks referral/
introduction

phone call L

e®e fyce to face
) meeting



Discounts Downloads B2B Services

ol 88
Hints + Tips Support a Cause Events

CALLS TO ACTION: WHAT DO YOU OFFER?



Tracking & Analysis
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. Website & Blog

. Online Directories B == 2=
. Review Sites 310 70 40 40

CCCCCCCCCCCCCCCC
IIIIIIIIIIIIIIIIIIIIII

. Soclal Networks
. Micro Bl 0gJ | Nng i A vy TN
. Rich Media 40 10
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. Industry Specific

. Event Promotion
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WebsitebThe Hub Of Your Online Strategy
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WIX Templates Explore Features My Account Premium Support & English v Login/Sign up

Pick the Blog website template you love

E.g music, photography O, Food Blog @ Fashion Blog (&)
O NEW!  on -~ Clasit: Confidticl,
O Most Popular
O Blank Templates -
Categories :

\=

100s of Stunning
HTMLS Templates

Whichever template you pick,
your website will look amazing

e

Sell Your
Stuff Online

Add an e-shop to your website
with our eCommerce solution

Customize Anything
You Want

Your own text, pics, videos,
layout, background & more

|

Look Great on
Mobile Devices

Get an optimized version of
your website for smartphones

Simple Drag n’ Drop
Website Builder

Have fun creating your free website
exactly the way you want

Make Your Website
Google Friendly

So people can find you via
Google & other search engines

Secure and Reliable
Free Hosting

Our industry-leading CDN cloud
technology keeps you worry free

&)

Dedicated Support
24/7

Contact our Support Team
and get instant answers
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Free Counseling ACSBDC Leadershi
Business Seminars Advisor Profiles

7).%(.&*(I#0& ($* K%(1%*B1 | Sl D Qosebpment Cemves events Success Stories
&*? O* 1 % 1 > ( . 4 %4_#$ 1 ( Click Here for FREE One-on-One

_&*( 1*&’4+*1LB&#80+%1( Business Counseling
|.<*'*8(.$8(B&#£5#%*8( Events

| ACSBDC/Chevron Social Medi
B&#B*& /9 Bag Lunch Series - Seminar 2 of 10:
Oakland Let's Make Room, Oaklz
Tue, 11/27/2012 - 12:00pm - “Having access to a small busi

possible for me to get the i
business...l still can’t believe | ¢

The Alameda Coun

T — Development Cent:
creativesdnsight and
measurable results.
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The Alameda County SBDC provides

_Subscribe 0 Newsletter
et REQUEST FREE @ SCHEDULE FREE @

ﬁ""‘: Social Média Report Consulting Interview
| [SiGNIGP : 9
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Email Marketing just plain
works. See how.

Your customers check their inbox all day, every

ach them when you work with
Ild relationships, drive

real results for your business.

Name:

—— e

1 Grow
Submit r— .
2 No list? No problem. We

Yie respec make it easy to grow
your email list and

manage contacts.

Constant
Contact

(ARP JENSEN WINTER TOUR 2013

| P
@ See how it works.

Go Social Track
Get ready to extend your Track your success with
reach and build your real-time reporting that
business with powerful makes it easy to plan
social media integration. your next move
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Get Online - California Get Your Business Online

C L\_(Q' That was easy!

HOME SUCCESS STORIES RESOURCES - ABOUT - FAQS GET STARTED

Get on the map Get on the web
APPROXIMATELY 10 MINUTES APPROXIMATELY 60 MINUTES

The easiest way for your business to
be found online

A Google+ page is a free business listing that helps people find
businesses like yours when searching for local products or services.
Select the Local Business or Place category during sign-up and your
listing will show up on:

v Google Maps v Google+

v Google search results v Phones and tablets

Getstar[ed > FOWERED BY (;0 oglk“




David Mitroff

Works at Piedmont Avenue Consulting
Lives in San Francisco Bay Area

98 followers | 1,684 views

9

About

Posts Photos YouTube

+1's Reviews

it

1n his circles 3

ﬁ Mark Moyer
bl

\

A ennine Acyes
' Robert Sogovia

Have him n circles :

WLz [tho b TN

Story

Tagline

Be Social. Food is Culture. Chief Networker - PiedmontAve.com..
Business Consultant, Marketing Expert, Social Maven, Keyncte
Speaker, Hestaurant Consultant, Founder PiedmontAve com &
WalnuiCreekEvents.com

Introduction

David Mitroff, Ph.D. is the Founder and Chief Consuitant at
Piedmont Avenue Consulting. David questions assumptions, offers
creative ideas and encourages new initiatives from strategy through
implementation. David’s wealth of knowledge ts transferred 10
clients leading to heightened sales, increased customer
experiences, and enhanced relationship building techniques. David
has an extensive educational background, in addition to
professional sales training, which includes a Ph.0. in Clinical
Psychology with coursework in Business Administration, Legal
Studies, and Marketing providing a foundation for excellent cnitical
and analytical thinking, business strategy, relationship building, and
networking.

Work

Occupation
Business Consultant, Marketing Expert, Social Maven, Founder
PiedmontAve.com & WalnutCreekEvents.com

Employment

Piedmont Avenue Consulting

Founder, Chief Consultant, present
Medment Avenue Consulting (www. PiegmontAve com) i€ 8 San

Francisco Bay Area business process consulting firm speciaizin
Loty
- .

4

=]

leveraging new techoology for business development &

marketing. We integrate Google, Salesforce, Constant Contact, Yelp
Facebook, end other new technology salutiona with businesses 10
improve groductivity, manitor performance, and expand
markeiplace presence. Our clients inciude restauranis, retail

icial seérvices firms, high-growth start-up

0 nan
ampanes real estate agencies indivdual entreprenedrs, and other

eciaity stores |
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m Find tacos, cheap dinner, Max’s Near San Francisco, CA, US
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Bottega Louie o cum.

* O CELEEY Add Photo | [ Share | [ Bookmark
y db 4B 4B ¢ 13384 reviews | . Details _
» " poooo .

O$9 ; &P(#(@ ,&46 F,&N (F $$ - Iltalian, Bakeries, Breakfast & Brunch | 2 Edit

| R*/(#3(G#&8(#3(5#0%)), w@ £
| A*#B"™*(%&01%(B*&1#3.'(

++HH0$%L(5#&*(%).$(.81, i
Los Angeles, CA 90017

Downtown
@© Get Directions

| S33*&(.884%4#$. (4$3H&S.Y04#: o

[4 bottegalouie.com

! J*'B(41( (5#<4'*(%#O&(6048 [J Send to your Phone

=1 See all 22837

R i “However, what | also love is the open air kitchen and the high noise level that goes with

L R having extremely high ceilings!” in 934 reviews @ Today 7:00 am - 10:00 pm Open now
Sl w Menu [2
I R* 1 B#$8 (%# (&* . 4*G 1 P R« really enjoyed the chocolate soufflé, it takes about 20 to 30 minutes to make but it is $$55 Pri
) ] ] . "\ \orth the wait.” in 186 reviews rice range $11-30
I F) $:(%)#1*(G)#(B&#48*( - A Health inspection
. " y

** — “T " Accepts Credit Cards: Y
3 8<.+—,( ccepfs Credit Cards: Yes

Parking: Street Waiter Service: Yes
Attire: Casual Outdoor Seating: No

! O*&$(3&#5(/#O&(&*,4*G 1’ Good for Groups: Yes Wi-Fi: Free

! 2#$P%(5:*(%)*(15*(541%:*( “, EditBusiness Info ™gs Work Here? Unlock This Business Page
%G4+*N

Take-out: Yes
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I Tl% < 41)( (3#"#G4$6 . 1(925) 9791677

o Aujourd'hur 11:30 - 14:30, 17:00 - 21:00
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David Mitroff, Ph.D.

Founder & Chief Consultant - Marketing Expert,
Keynote Speaker, Super Connector;

PiedmontAve.com
San Francisco Bay Area = Marketing and Advertising

Founder, Chief Consultant at Pledmont Avenue Consulting, INC.

Founder, Chief Networker at Walnut Creek Events
Solutions Consultant at LexisNexis (Reed Elsevier)

Mental Health Counselor at United Behavioral Health - UnitedHealth
Group
see all ~

University of California, Berkeley Extension

California School of Professional Psychology - Alliant International
University

San Francisco State University
see all ~

30 people have recommended David
500+ connections

www.DavidMitroff.com
www.PiedmontAve.com
My Bio

s O - -
-l 1t 2 1=1aV,;
= Dl ,q{-AC"‘y‘

David Mitroff, Ph.D. is a business consultant, marketing expert and keynote speaker who
founded Piedmont Avenue Consulting, Inc. (www.PiedmontAve.com) where he advises on

leveraging technology to create brand awareness, strengthen loyalty and streamline processes

with proven results.

& | | B3~ linkedin

Join

+ Contact David Mitroff, Ph.D.
+ Add David Mitroff, Ph.D. to your network

Name Search:

Search for people you know from over 300 million
professionals already on LinkedIn.

First Name Last Name

Example: David Mitroff, Ph.D.

Viewers of this profile also viewed...

Samantha Tien
Business Development Associate at...

Aylisha Mendes
Office Administrator at DGA

Angeia Liu
Marketing Representative at Sony...

Nichole Christoffersen
AVP Business Development Manager at...

Sam G.
manager/owner at ny pizza & pasta

Melissa Wilent
Retail Operations Maven
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:Q +) & +) -+ ? -+ C ($ < &8' ' C &*‘ Profle  Network i h § | Business Services  Upgrade
+) & ( &9 6| ' A% <<+ ' |) ($ & B (9 ( #1 COO Dashboard - Step 1: Track and Measure What Matters Most. Step 2: Make Killer Decisions

— 4"H 9 () 8 & / 6" A+ $ % A ::mo::a::nue Consulting 40 followers |« Following “
=/(6@+B+9(@%&+)&:+<Bt

engagement.
— ' |
='B6C+@&(@@%):%%< \
= Share with: All followers m Analytics - What's New
I I ! San Francisco Bay Area business process consulting firm specializing in leveraging new technology for How You're Connected
— V) ? + @ % & 9 % 9 $% & @ & business development and marketing. We integrate Google, Salesforce, Constant Contact, Yelp,

Share with your followers to drive

Facebook, and other new technology solutions with businesses to improve productivity, monitor

performance, and expand marketplace presence. Our clients include restaurants, retail specialty stores,
H (+ $ + ) # &$ + < @ financial services firms, high-growth start-up companies, real estate agencies, individual entrepreneurs,

and other diverse organizations.

RE \yi, 12

7 first-degree connections
Specialties
Internet, Marketing, Consulting, Business Development, Website, Technology, Social Media, Google, Constant
Contact, Salesforce.com, FohBoh, Yelp, Faceboox, Linkedin, Twitter, Youtube, SEQ, CRO, Restaurants, Retail,

8 Employees on Linkedin

Entrepreneurs See all »
Website Industry Type
hitp:/Awww.PiedmontAve.com Marketing and Advertising Privately Held

Careers
Headquarters Company Size Founded
Piedmont Avenue Oakland, CA 1-10 employees 2001 g Interested in Piedmont Avenue
94611 United States { ) Consulting?

Learn about cur company and
culture.
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DiabloMagazine

Which is your favorite?

! R*54$8(*,*&/9L—rl-$*( <#O%(*,*$%1’ Cupcake Taste-Off! Kara's vs. Frosting Bake Shop in Walnut

Creek: http://tinyurl.com/48zrpxe

| HB8.%*(4$3#&5.%4#$(*.84$6(0B(
Yo#(%0)*(*;*$%, R bbbt e e
nttp:/ /twurl.nl/abo757

. Head to Pleasanton tonight for "Comfort Manfood," a guy's
! $ 4%*($*G (+O 1%#5*&1 cooking clalss |at Pans on Fire (whisky-chocolate cake!):
nttp://twurl.nl/abo757
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Home News  Sports Business  Entertainment JRILT
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] ot San Francisco ¢

amaliadHomes (415) 752-2222

! U x B (%);#1*(6)#()*| B (/#O y g : o ﬁ:fr:cfjfgua;fe: nis Moroccan heritage as a

jumping-off point to create some of the most

exciting, innovative food in the Bay Area. He's a

o
I \]#O $* : *&. _$#G G *$ /#O P " Mu: Aea\,h seif-taught, passionate chef who uses modern
. ] — aE techniques to dring out the best elements of this

x*k *O JE anclent cuisine. Aithough... more
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ALFA

best of the best

EXCELLENCE IN SENIOR LIVING

Pris.isac. 2012 Best of the Web |

-Cyber Security Website-

| e VINNER

Local Government |

THE 18TH ANNUAL

BEST

NAPA AND SONOMA VALLEYS
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I M E f $ ] pj \( oA/l CREEK: PiedmontAve.com 510.761.5895
+ A > + * - N T SWHO YO KNOW
, ’ , SRAND AWARENESS ‘ LEAD GENERATION | CUSTOMER LOYALT l CONTACT US
¥
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0%%@C9,84")<@()@&4"@(B@&1|| §
1$04(<@,&QC$34($%):(6MB'H ||

- N '
i . r
' ! L’ IEDMONT AVENUE m n u @ ?“’ a

A&H5HY0*(G). %(/HOP;*(64#%,  dSclllahdd |~
| -$(**$%(+.$(. %% 8.+ %0 (S#&* S
< O 14$* 1 1 : Upcoming Events:

Discover the Hospitality Gems of the Tri-Valley
Food & Wine Tastings ~ Social Madia Marketing Experts
Panel ~ Socal & Business Networking

Cresta Blanca Ballrcom - Robert Livermore Community Center
4444 East Avenue, Livermore, CA 94550

Wednesday 03/19/2013 from 4:30pm.~ 3c00pm VIP Tres Agaves Tequila Tasting Event

7. <#&.%*(G4%)(#%)*&1, Ak e B Thur. May 24,2012 6pm to 8pmn

16%h from 4:30-8:00PM in the
Cresta Blanca Ballroom at the

’
.

We invite you lo explore the

| M*%(#%)*&(<014$*11*1 (4% = Ryy ot
. 0 0 y Y pf’qm‘; ”°""’Lf°f s T — ' I with other VIP's while enjoying _ I
Valley \\ﬁ‘n:}\'a'eunze, T AL 1 ’}.'.'-" w A P tas't' b creatgc’ oy A \f M
Ravenswood Valor, Garre, - A Elevé, along with a selection of A Y I
Tenwta), taste gourmet cuisine F 3 food from Elevé Restaurant’s CONSULTINC
award winning menu.
. . Get more information Bisdiort Avanis

Cansulting was founded by

* O * + l* m This event is CWDIBIG'Y David Midraff. Ph.D., %o meet
. O . . , . f» j ’ mmﬁimeﬂlary because of yeur the groming neods of the

4 . . . g consulting relatonships h
— relationship with David Mitroff, syt o i ol
has buit with organzatbons

P 'D" Piedmon venue and business oaners in the
| F) x (4$%*&$*% (4 1 ( : (6 &*.% (G A (%# ( Preosmh-liciy o B e T 5 corondor o s 15
BO<'4+4Y*N FullCalendar FullCalendar - Event Promotion

www.stbayarea.tullcalendar.com

Fvant Promaotion Sarvice
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NEXT STEPS



12 MONTH MARKETING CALENDAR
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Track your Page Insights

I
Read Fan comments
|

Reply from your
Inbox
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Z Come up with your Growth
Plan

/7 Create a Wix.com website
and/or update your website
to include:

- Clear call to action
- Integrate social media

2

"H#$%68.'V0()*+

/ Make adjustments to your
Online Business and Persone
Presence (test and see what

Works)

Z Work on increasing your
brand awareness on Social
Media

3

1

"H#$%, '%6()*+

/ Develop a more
comprehensive marketing ple
based on your initial tracking
and experiments in social
media.

/ Attend another workshop or
event

AN
J




Find more at www.PiedmontAve.com/Resources

QUESTIONS?

David Mitroff, Ph.D.
David@PiedmontAve.com
510-761-5895



