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Getting Started with Event Marketing

EventSpot, Eventbrite, Meetup, Constant Contact Email Marketing

Presented By David Mitroff, Ph.D.
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What Will Cover

¨ Brief Review

¨ Content – Repurpose and Reuse

¨ Events (EventSpot, Eventbrite, Meetup, Email Marketing):

1. Getting started: Event Strategy

2. Setting up your event: Website & Ticket Registration

3. Promotion techniques: Social Media & Email Marketing

4. Timeline of Event

5. Day of Event

6. Post-Event Follow up Procedures

7. EventSpot: Making it Simple and Easy!

8. Next Steps… Have an Event!

Most people attend 

events for one or two 

reasons: to network

or to be educated.



@DavidMitroff www.PiedmontAve.com © Piedmont Avenue Consulting, Inc.

WHERE ARE YOU

TODAY?

Facebook LinkedIn InstagramTwitter Pinterest Youtube
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EMAIL + SOCIAL
Feed each other to grow your business

amplify

your email

drive traffic back to 

your list, email, etc.
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Content Marketing 
– What to Write?

discounts downloads

support

a cause

event

invites

B2B services
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Repurpose and Reuse Content – Event work flow

Invitation

RegistrationHomepage

+ Social
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1. Getting Started:
Create an event strategy which Includes the following elements:

Where will you hold the event? College campus, community center, local 
restaurant, country club? Where will you promote the event? Secure a space.

Who will be at this event? and how many people?

Theme for the event? Educational, live music, food, ambiance, social, business?

When during the year would the event be? Time your event announcements?

What does success look like? How will you measure it?

Budget for the event is based on? Charge for attending? Staffing resources?

Partnerships & Sponsors with media, alumni, local associations, etc.?
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2. Setting Up Your Event: Event Website

Event Website:

¨ Use your current business website?

¨ Create a new website (Wordpress, Wix)

¨ Create an event registration page (Constant Contact, Eventbrite)

Website needs to include the following:

¨ Basic event details (event description, location, how to register, etc.)

¨ Integration of social media

¨ Focus on registrations

¨ Easy to tell multiple events apart (if you have other events listed on your page)

Tip: do not post two of the same event at once.
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Event Webpage Example: Contra Costa College
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2. Setting Up Your Event: Ticket Registration

Ticket registration

¨ Online ticketing

¨ Collect attendee data

¨ Don’t ask too many questions

¨ If you charge a fee, try to collect on the spot

¨ Make sure a confirmation email goes out ASAP

¨ Optional: Pre-event survey (ask what they want and expect)

Add Registrants to Customer Loyalty Program:

¨ Email marketing – Constant Contact

¨ Make sure to announce any major changes that are made to the event page 
once it’s published.
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Eventbrite –Ticketing
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With Eventbrite you can:

¨ Promote your event with personalized emails to 
reach more people 

¨ Add events to search engines to gain traffic for your 
website

¨ Track attendance by selling tickets and managing 
registration

¨ Manage event entry with the Entry Manager app 
that checks people in and scans barcoded tickets 
through your phone
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Event Calendar Sites, Social Media, 

Media Sponsors: Meetup, Constant 

Contact EventSpot, Eventbrite, 

Zvents, PlanCast, FullCalendar.com

• Promote what you’ve got.

– An event can attract more business.

• Collaborate with others.                                

-Get other businesses, Charities, 

involved.

• Feature your calendar.

– The internet is a great way to publicize!

• Drive pre-event and post-event traffic 

to your social media and websites

• Email Marketing Campaigns

3. Event Promotion
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3. Event Promotion: Email Marketing



@DavidMitroff www.PiedmontAve.com © Piedmont Avenue Consulting, Inc.

3. Event Promotion: Twitter
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3. Event Promotion: Facebook
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3. Event Promotion: Linkedin Groups
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3. Event Promotion: Meetup Groups
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Meetup
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Meetup Event Details
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¨ Getting the word out about your business? Events are current and show 
up today in search engine results!

¨ Current events show up higher in Social Media results (Event Posted on 
Facebook, Twitter, Linkedin?)

¨ Event sites empower event organizers to become more efficient and 
effective when bringing people together. (Have a Meetup group?)

¨ Event Sites allow you promote and track your attendance to see how 
many people are coming to your event.

¨ Many services have mobile applications to check people in and scan 
barcoded tickets through your phone.

¨ People everywhere are searching (GOOGLE) to discover great events that 
matter to them… why not have one?

q Event Calendar on company website? Is the calendar interactive? Is the 
calendar updated often? On local event sites? Sfgate? Zvents? Eventful?

3. Event Promotion: Checklist
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3. Event Promotion: FullCalendar.com
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4.  Timeline of Event

¨ 60+ days: Strategy and Secure space (Budget, Staffing, Create 
Website / Ticketing, Contact Media, Obtain Sponsors, etc.)

¨ 45 days: Email Marketing and Social Media Marketing (facebook, 
twitter, linkedin, meetup groups, etc.)

¨ 15 days: Send reminder email and repost/update Social Media. 
Confirm with staff and volunteers. Walkthrough of the space. 
Announce any new sponsors or raffle prizes that are consistent 
with the theme of event.

¨ Week of event: Send email to specific groups (VIP’s, Media, etc.) 
of people that you really want to come to your event.

¨ Day before event: Send reminder emails.
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5. Day of Event

¨ Print out attendee, Check people in and confirm info. Be 
prepared to collect walk-in’s info. Collect business cards for 
raffle

Activities at the Event:

¨ Fundraising

¨ How collect money at Event

¨ Selling Products at the Event

How Many No Shows?
q FREE Event: 

40% to 60% of RSVP’s attend

q Pre-PAID Event: 

85% of RSVP’s attend
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6. Post-Event Follow up Procedures

1-2 days following the event:

¨ Send email to all REGISTERED attendees (not just people who 
actually attended) to thank them for attending.

¨ Link to pictures from the event,

¨ Provide an incentive to participate in a survey

¨ Ask people to post, tweet, comment about their experience.

¨ If you gave a presentation, Link to copy of the presentation.

¨ Emphasize a call to action: Why did you have the event?

¨ If you have another event coming up - mention it.
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7. Making it easy!
Constant Contact – Events Made Simple
Email Marketing / EventSpot
One stop shop… all integrated

- Email Marketing

- Event Marketing

- Social Media

- Surveys
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Event workflow

Invitation

RegistrationHomepage

+ Social
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T

Ways to Connect…

David Mitroff, Ph.D.
Founder, Chief Consultant | Piedmont Avenue Consulting

David@PiedmontAve.com

fb.com/PiedmontAve

twitter.com/DavidMitroff

linkedin.com/in/DavidMitroff

www.WalnutCreekEvents.org

www.EastBayEntrepreneur.com

Upcoming Events
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