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ÒÉthe company may be saying Ôstate-
of-the-artÕ when the pragmatist wants 
to hear Ôindustry standardÕ.Ó

Geoffrey A. Moore, Crossing the 
Chasm: Marketing and Selling 

Disruptive Products to Mainstream 
Customers
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ÒLook at the world around you. It may seem 
like an immovable, implacable place. It is 
not, With the slightest pushÑin just the right 
placeÑit can be tipped.Ó

Malcolm Gladwell, 
The Tipping Point
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ÒTechnology will definitely 
solve all our problems, but in 
the process it will create 
brand new ones. But thatÕs 
okay because the most you 
can expect from life is to get 
to solve better and better 
problems.Ó

Scott Adams, Dilbert 
and the Way of the 

Weasel 



!!!"#$%&'()*'#+",)-

!"

$'.'*/0%102 )1$%1'2+',31)$)04



!!!"#$%&'()*'#+",)-

!!



!!!"#$%&'()*'#+",)-

!"

+',./ %00)12+)*#



!!!"#$%&'()*'#+",)-

!"

$'./%012.02%-3.,+

#$%&'()*+,&-.

/+0&)+)*123+.(

4'&+(&)+)5-16

4'&+(&)41,(&,(

7,(&'89&:1(;&')-&+2&'.

<'9(&)+)5110



!!!"#$%&'()*'#+",)-

!"

$'+.#/0''1/%2/+)3,4

,566789/:;9</=7/56/$;6>7?%6
#$%&'()&*+,--.(/01#1

@;A;9/
2221(#$%&')&*+,--13,4
2221/&5'4,6*7%513,4


