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OEthe company may be saying Ostate-
of-the-artO when the pragmatist wants
to hear Oindustry standardO.O

Geoffrey A. Moore, Crossing the

Chasm: Marketing and Selling
Disruptive Products to Mainstream
Customers
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OLook at the world around you. It may seem
Ike an Immovable, iImplacable place. It IS
not, With the slightest pushNin just the right
placeNit can be tipped.O
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OTechnology will definitely
solve all our problems, but In

the process it will create
brand new ones. But thatOs

okay because the most you
can expect from life Is to get
to solve better and better

problems.O
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