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Perfection is not attainable, 
but if we chase perfection 
we can catch excellence.
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Vince Lombardi
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David Mitroff, Ph.D.

Start, Grow, and 
Sell Your Business
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Where are you today?
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Content Marketing
- What to Write?
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Repurpose and Reuse Content –
Event work flow



Why Create an Event? 
v Reinforcement and enhancement of brand awareness -
Throwing an event will help you get your company in the eye 
of more people.
v Lead generation - You are able to target people and follow 

up with them after the event.
v Creation of better relationships - Meet people who are 

interested in similar things as you and your business.

v Collaboration with others and development of 
partnerships

v Letting your audience know what’s going on - Use Social 
Media to publicize and make it easy for your audience to 
find out what’s going on with your business.
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Biggest Fear: What if no 
one comes to my event?

David@PiedmontAve.com ©2020 Piedmont Avenue Consulting Inc.- all rights reserved www.PiedmontAve.com



Getting Started

WHO will be at the event? How many people? 

THEME for the Event? Educational, food, social, business? 

WHEN during the year would the event be? Time your event announcements?

WHAT does success look like? How will you measure it?

BUDGET for the event? Charge for attendance? 

PARTNERSHIPS & SPONSORS with media, alumni, local associations, etc.?
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Setting Up Your Event: Event Website
Use your current business website? 

Create a new website? (Wordpress or Wix)

Create an event registration page (Constant Contact, Eventbrite)

Website must include the following:

ü Basic Event details 
- Event Description
- Location
- How to Register etc.
ü Integration of Social Media
ü Focus on Registrations
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Event Page Examples

David@PiedmontAve.com ©2020 Piedmont Avenue Consulting Inc.- all rights reserved www.PiedmontAve.com



Setting Up Your Event: Ticket Registration

Ticket registration
• Online ticketing
• Collect attendee data
• Don’t ask too many questions
• If you charge a fee, try to collect on the spot
• Make sure a confirmation email goes out ASAP
• Optional: Pre-event survey (ask what they want and expect)

Add Registrants to Customer Loyalty Program:
• Email marketing – Constant Contact
• Make sure to announce any major changes that are made to 

the event page once it’s published.
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• Promote your event with personalized emails to 
reach more people 
• Add events to search engines to gain traffic for 

your website
• Track attendance by selling tickets and managing 

registration
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Event Themes
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Attendees should be able to leave 
with something, whether it be 
new connections or knowledge
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Elements of Engagement
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Conduct a Presentation

Guide attendees through 
connection exercises 

Open a Discussion
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Expert Panels



Hosting TOOLS 
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Marketing your event
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q Getting the word out about your business? Events are current and show 
up today in search engine results!

q Current events show up higher in Social Media results (Event Posted on 
Facebook, Twitter, Linkedin?)

q Created a meetup group?

q Event Calendar on company website? Is the calendar interactive? Is the 
calendar updated often? 

qYour social media links and links to company website are on event pages 
and attached to all promotion material? (Social Media posts, event 
descriptions)

Event Promotion: Checklist
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Top Ways to Promote Your Event

• LinkedIn Events
• Facebook Events
• Tweet-based
• Instagram or Pinterest
• Online registration ticketing platforms
• Team up with a Non-Profit
• Online promotion
• Using Email to Promote an Event
• Get listed on Event Calendars
• Using Media Sponsors
• Livestream events
• Follow back/Socialize for Feedback



Timeline of Event

• 60+ days: Strategy and Secure space 
(Budget, Staffing, Create Website / Ticketing, Contact Media, Obtain Sponsors, etc.)

• 45 days: Email Marketing and Social Media Marketing 
(facebook, twitter, linkedin, meetup groups, etc.)

• 15 days: Send reminder email and repost/update Social Media. Confirm 
with collaborators and volunteers. Announce any new sponsors or raffle 
prizes that are consistent with the theme of event.
• Week of event: Send email to specific groups (VIP’s, Media, etc.) of people 

that you really want to come to your event.
• Day before event: Send reminder emails.
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12 Month Marketing Calendar

National Holidays
Local Holidays / Events
Industry Related
Location Based
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Day of Event
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qReminder of event posted on social media

qSend a reminder email to attendees with the needed link to join the 
virtual event

qAnticipate attendees who registered the day of and make sure to 
they can join

qMonitoring the event to make sure you can address technical 
difficulties, attendees can join the virtual event

qEncourage use of social media

Day of Event: Checklist
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Activities at the Event:

qAttendees give short introductions

qGiving a topic to discuss for the 
night

qDiscuss in big groups and do break 
out groups 



Follow-up
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Post-Event Follow up Procedures

1-2 days following the event:
• Send email to all REGISTERED attendees (not just people who 

actually attended) to thank them for attending.
• Link to pictures from the event,
• Provide an incentive to participate in a survey
• Ask people to post, tweet, comment about their experience.

• If you gave a presentation, Link to copy of the presentation.
• Emphasize a call to action: Why did you have the event?
• If you have another event coming up - mention it.
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Making it easy!
Constant 
Contact –
Events Made 
Simple



Networking Do’s and Don’ts

• Do’s: 
• Discuss commonalities
• Be a listener
• Ask questions
• Give out contact 

information when 
appropriate
• Connect with people on 

LinkedIn
• Follow up within 72 hours
• Focus on quality, not 

quantity

David@PiedmontAve.com ©2020 Piedmont Avenue Consulting Inc.- all rights reserved www.PiedmontAve.com

• Don’ts: 
• Don’t be a card dealer
• Do not be a “product 

pusher”
• Don’t be a stalker
• Don’t ask for a job
• Don’t spend all your time 

with friends
• Don’t discuss 

inappropriate topics
• Don’t brag
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These books are designed to make an impact. 
Get your copies today on Amazon!

Learn more at 
piedmontave.com/marketing-book

Keep In Touch

510-761-5895

David@PiedmontAve.com

www.PiedmontAve.com
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